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Effective *marketing encourages people to buy and use products every day. It
pushes people to buy simple things *as well as more *complicated products. To influence
*consumer behavior, marketing professionals need to understand how people decide what
to buy, what their habits are, and what makes them choose new products. Understanding
these things will help *marketers to gather large numbers of consumers.

One important part of consumer behavior is called “habit.” Habits make people buy
the same product almost automatically. For example, if someone *runs out of toothpaste,
they will buy the same brand again without thinking too much. They expect to
(D( satisfy ) with the same brand. Products that are not bought regularly, such as cars,
TVs and furniture are less *likely to be bought out of habit. When people buy these
items, they check information from a lot of sources.

Brand loyalty and @inertia are two types of habit. Brand loyalty means a person
buys the same brand of product because they prefer it. They may *delay purchase if
their brand is unavailable. Inertia means that a person buys the same brand because
they don’t want to go through the decision process of trying a new brand. However, they
may easily switch to a new brand if their usual one is unavailable. This often happens
with less important items. People will buy a brand without thinking about it very much
and will continue to buy the same brand.

The development of habit is also closely related to consumer learning. Consumer
learning is that people change their behavior *based on past experiences. As people buy
and use products, they learn which brands they like and what features they prefer. They
use this knowledge to make future choices. Learning can lead to habits if people are
happy with a brand and keep buying it.

Learning can also *bring about (extinction, — the end of expected satisfaction
with a particular brand. Extinction can happen fairly quickly if consumers are *no
longer happy with a product they have been using. It leads to a process of decision-
making — a consumer begins to think about trying other brands. Thus, decision-
making can lead to habit when the consumer is satisfied, but habit can lead back to

decision-making when the consumeris ( @ ) satisfied.



[1] Think about (a / boy / been / buying / Coca-Cola / has / since / who ) he was a

teenager. Every *purchase of Coke made his satisfaction with the brand stronger, so
today when he wants a soft drink, he automatically buys Coke. When Coca-Cola
changes its taste and he does not like the new taste, extinction happens because the
expected satisfaction has not occurred. The consumer has to decide ( & ) soft drink
to try next.

In advertising, marketers use learning *theory to connect their brand with a specific
image. A good example is the Marlboro cowboy campaign. In the mid-1950s, Marlboro
was having difficulty in (6)( continue ) their business as a leading brand. Philip Morris,
the company which sells Marlboro *cigarettes, needed to *revitalize the brand and
decided to use the image of a cowboy. When they repeatedly used the strong good-
looking cowboy, the Marlboro Man, people connected Marlboro with cowboys. [2] (a /

created / clear / doing / image / of / this ) *strength for the brand. It was very successful.

When the Internet was developed, marketers thought that consumers would look for

the lowest-priced products on it. [3] They thought (be / important / more / name / price

[ than / the brand / would ). However, the Internet didn’t become a *threat to brand

loyalty. Instead, the Internet actually helped to build brand loyalty in many cases.
When consumers found the lowest prices for products they wanted on the Internet, they
compared prices with the brand’s image. They used the websites to get a wider *range
of information to make their decision. Key brands such as Nike and McDonald’s use
their brand image on their websites to help selling.

In the past, many companies did not focus much on understanding consumer
behavior. They only looked at sales results. But now companies have come to realize
that studying consumer behavior and needs (D(improve ) their marketing plans and
business performance.
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[1] Think about ( 1.a/ 2.boy / 3.been / 4.buying / 5.Coca-Cola / 6.has / 7.since /

8.who ) he was a teenager.

[2] (1.a/2.created/ 3.clear / 4.doing / 5.image / 6.0f / 7.this ) strength for the brand.

[3] They thought ( 1.be / 2.important / 3.more / 4.name / 5.price / 6.than /
7.the brand / 8.would ).
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1. Which of the following products is most likely to be bought by habit?

7 motorbike

A4 sofa

v shampoo

I television

2. Consumers with brand loyalty ---
7 are less self-confident in their choice
A have no strong opinions or feelings about a particular brand
7 like a certain brand and look for it when they cannot find it

I like to spend time and effort when they choose different products



3. Consumer learning may lead to the habit of choosing the same brand

if the consumer - --

T
4
v

T

actively searches for information for different brands
feels that more information is necessary to make a decision
1s not satisfied with a specific product

1s satisfied with a certain product after buying it over time

4. When the process of extinction begins, the consumer - -*

7

4
v
o

repeatedly buys the thing that satisfies them most
will build brand loyalty with an old product again
will buy the same brand again in the near future

will probably not buy the same brand again

5. The development of the Internet has - -

7
A4
v

I

helped to build up the image of the brand and supported brand loyalty
caused a major problem in creating brand loyalty
encouraged consumers to look for only low-priced products

helped consumers get a good image for their buying habits
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1. What does effective marketing encourage people to do?

2. What did many companies focus on in the past?

(7 UTFOT~ZOHEFIN, KXONEE—BLTWIUET %2, —EHL QW RITIEF 2Ex
7REUN,

7

Consumers usually examine information from many sources

when they buy toothpaste.

Consumer learning is that people learn from newspaper or magazines
to get information.

In advertising, marketers use a lot of money in making their products
widely known.

The Internet has greatly damaged brand loyalty.
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Mdicine in the Elture

Today, when we have a physical or *mental problem, we can take medicine. When

we go to hospital, doctors also use medicine to make us feel better. What will medicine

be like in the future? This summer, come to the Hibari Medical Center to find out about

the following topics:
Living Longer

Medicine has helped people to live
longer. In the 1900s, most people only
lived until they turned 45 years old.
Today, people all over the world live 30
years longer than they did about a century
ago. Some people say that, by the mid-
21st century, many people will be able to
live for over 100 years thanks to new
medicines, and probably people will never

need to worry about getting sick.

New Medicines

In the future, new medicines will be
developed. Scientists think that we will
be able to stop many illnesses with new
medicines. Now, there is exciting research
about ways to stop cancer, breathing diseases,

heart diseases, and many more illnesses.

New Ways of Taking Medicines

Researchers are now creating not just
new medicines, but new ways of taking
medicine. Now, some companies are trying
to grow plants with *vaccines. Vaccines that
doctors and nurses use now cost a lot, but
the *edible vegetable or fruit vaccines will
be cheaper and more easily available. If
everyday foods that contain such medicines
are made, they will stop many people from

losing their lives.

Medicines for Everyone

Even today, many people in some parts
of the world die from diseases that can be
cured. This is usually because they don’t
have enough money to buy the medicines
that they need. Learn about the few
companies that are already trying to sell
In the

future, hopefully, everyone will get the

medicine cheaply in poor countries.

medicines they need.




OPENING TIMES ENTRANCE FEE

Weekdays: 9:00 a.m. to 6:00 p.m. -Free-

July and August only: Saturdays 9:00 a.m. Please complete a 5-minute survey before
to 4:00 p.m. you leave.

MORE INFORMATION

(6X0) XXX-5X00 or check out our website at www.hibmedcen.com

Jane :

Lisa

Jane :

Lisa

Jane :

Lisa

Jane :

Lisa

Jane :

Lisa

Jane :

Hi, Lisa. Check this out. I'm thinking about going to this place. Do you

want to come with me?
That looks cool, but how did you know that I'm interested in this kind of thing?
Well, I remember that you once said you wanted to be a pharmacist, right?

Hmm, you've got a good memory. That conversation was a couple of years ago,

wasn’t it? So, what’s so special about this place?

I called to get more information yesterday. A staff member there told me a lot.
They’ve got old *documents on how medicines were made, the machines which

were used to make medicines back then, and a huge collection of research.

Oh, that sounds interesting. I'm interested in the differences between old and

new medicines.

Right? They also have displays of medicines which are used around the world
today, and we can learn about future medical progress, too. We can learn so

many things all in one place!
Nice! I think the future of medicine is really exciting.

Exactly! The research and development of medicine can save lives. 1 really
like that idea. I want to make a difference in the world through that work.

So, when are you free next week?
Hmm... I've got club from Monday to Thursday. What about you?

Same here, 'm only free on Wednesdays. What about going next weekend?



Lisa : That sounds nice. I've got a piano lesson on Saturday mornings, so how about

we meet for lunch and go after that?
Jane @ No problem. I'll message you later with some cafe ideas.

Lisa : See you then.

Exciting experience! rirvrir

Great! | was able to learn about cheaper forms of medicine that we may have in
the future. My friend looked very happy about all the different medicines that are
used around the world. It was sad that some displays | wanted to see were not
available because staff were repairing them. | will visit it again on a weekday and

stay longer to enjoy it fully. J
ahe
CHREIE )
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(1) Where is the leaflet from?

7 a clinic 4 a museum 7 a store T a company

(2) Which three sentences are true about the leaflet?
7 Today, the average age that people reach globally is over 70 years old.
4 Today, thanks to new medicines, many people live actively into their 100s.

7 Thanks to new medicines, we will be able to help more people who are suffering
from illnesses.

T Medical plants have already been used to help people to avoid being sick.

Z The number of drug companies selling cheap medicines to people in poor countries
is still limited.

77 Visitors can enjoy and get out of the place without having to do anything.



(3) Which one below is Jane most likely to choose as her future career?

7 anurse A adoctor 'V adrugstoreclerk =T aresearcher

(4) When are Jane and Lisa going to the facility?
7" Saturday morning 4 Saturday afternoon

7 Sunday morning = Sunday afternoon

(5) What probably interested Jane most?
7 operations for longer life 4 possible medical foods

7 cures for cancer T experienced facility staff

(6) Which was most exciting to Lisa?
7" old records on drug-making process
4 various drugs people use today around the globe
7 drug-making demonstrations

T latest scientific discoveries on medicine



ROEMOXSIHERLNEEET LI, () OFICHEREE T OBEAS,

(1) This bike is different from that one.

This bike isn’t (  )( ) as that one.

(2) I can’t wait for the school trip.

I'm (  )( ) to the school trip.

(3) We have lived in Hibarigaoka for ten years.

It has () tenyears( ) we moved to Hibarigaoka.

(4) The bread Mr. White sells is delicious.
The bread (  )( ) Mr. White is delicious.

(5) He can speak English. He can also speak French.
He can speak () English () French.

KO AATDBIRIAB I ISR RS EAEE, (D ) @ NENENASLDE
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Iasked my son ( @ )C ) HC H@)HC HC HC HC ).

7 alotof 4 do 7 had = he 4 he # if % money 7 what 4 would
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I'm looking ( )( @) (@ )C HC HC ).

7 her birthday « for 7 for = give 4 mysister #» something % to
(B) ZNLODVWEMDGEEAE L TND LR RRFF BT D,

Lookingat ( )( )( ®)C ) @) ).

7 cute animals - happy 7 makes T of = these pictures X us
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1) She wanted to make videos of sharks.

She wanted to take photos of colorful fish.

She was bored with taking photos on land.

H O N N

She was scared of sharks.
(2) She learned how to take photos.
She can't swim very well.

There are too many fish.

HoS N N

There is less light and everything is moving.

(3) She read a book about sharks.
She saw a shark attack a seal.

She swam with sharks.

H 3 N N

She watched a shark movie.

11



(4) 7 She enjoys flying.
4 She gets tired, but she loves her job.
7 She hates flying.
T She wants to stop traveling.
(5) Nora thinks that getting a shark photo is more important than her safety.
Nora finds taking photos on land more interesting than underwater.

Nora started taking photos of sharks because she was not afraid of them.

H 3 N Y

Nora wants to stop taking photos of sharks and start taking photos of other

animals.

12
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1| ® be satisfied ® continuing ( improyes
can / will improve)

@@ 7 [® 4 |0|® not / less / never which / what
(4) | [1] |s&n 8 5% 3 [2] s&r 2 5% 3 [3] |s#m 1 5%H 2
G| 1 Y 2 Y 3 - 4 - 5 7

1 It encourages them to buy and use products ( every day ).
(6)

2 They focused on sales results.
|7 F A F v F - F
o 14 |@ 7 v F (e = [ 14 |G| 1 || A
(1) the same (2) looking forward (3) been since
(4) sold by (5) both and
1| O 7 @ # |@lOo] » @ = |[@|O] T @ &

(1)

#5151 learned the importance of water.

(2)

Je

R there are some people who have to walk for many hours.

(1)

(2)

(3

(4)

(5)
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Nora Smith is a photographer. She is a diver and she takes pictures and videos

underwater. People really like her pictures and videos of sharks. We interviewed her

for the school paper.

Jack:

Nora:

Jack:

Nora:

Jack:

Nora:

Jack:

Nora:

Nora, how did you become an underwater photographer?

Well, I was working as a photographer. And I started scuba diving.

It's so beautiful underwater. There are so many different and colorful fish to see
and I wanted to photograph them.

Was it difficult to go from taking photos on land to under the water?

Taking photos under the water is more difficult and more interesting. For one
thing, there's less light and everything is moving. Once I learned how to take
photos under the sea, I was bored taking photos on land. For me now, taking
photos on land isn't as interesting as taking photos underwater.

And how did you begin to take photos and record videos of sharks?

One day, 1 was diving and taking photos of some seals. Suddenly, a shark
appeared. It took a seal in its mouth and swam away! It happened very quickly.
I was scared, but I kept taking photos. After that, [ even started making videos.
For me, seeing a shark isn't as scary as not taking a good photo of it!

Now, you travel a lot for work. Do you get tired?

Flying long distances on airplanes makes me tired, but when I make shark videos,

I have a lot of fun. I won’t stop!
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(1) Why did Nora start taking photos underwater?
She wanted to make videos of sharks.
She wanted to take photos of colorful fish.

She was bored with taking photos on land.

How S N

She was scared of sharks.

(2) Why did Nora find taking photos underwater difficult?
She learned how to take photos.
She can't swim very well.

There are too many fish.

How ~ N

There is less light and everything is moving.

(3) What made Nora start taking photos of sharks?
She read a book about sharks.
She saw a shark attack a seal.

She swam with sharks.

Ko~ N

She watched a shark movie.

(4) How does Nora feel about traveling long distances by airplane?
She enjoys flying.

She gets tired, but she loves her job.

She hates flying.

How ~ N

She wants to stop traveling.

(5) Which of the following is true?
Nora thinks that getting a shark photo is more important than her safety.
Nora finds taking photos on land more interesting than underwater.

Nora started taking photos of sharks because she was not afraid of them.

How ~ N

Nora wants to stop taking photos of sharks and start taking photos of other animals.
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